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The primary objective was to gather detailed data
on the decision-making processes, preferences,
and emerging trends among accountants and
bookkeepers. These insights would support
strategic planning, product development, and
marketing initiatives for the firm’s clients within
the financial services sector.

Identify challenges for accountants and
bookkeepers: regulatory compliance, client
management, and tech adoption.
Valuable products include accounting
software, financial reporting tools, and client
management systems.
Factors influencing product choices: cost,
functionality, integration ease, and customer
support.
Anticipation of future needs and trends in
the accounting and bookkeeping field, such
as the increasing importance of digital
transformation, cloud-based solutions, and
data security.

Expand Scope:
Future projects will explore additional segments
within the financial services sector and new
geographic regions to stay ahead of evolving
trends.

NEXT STEPS

A top market research firm conducted a project to understand
the needs of accountants and bookkeepers globally, engaging

900 professionals for in-depth industry insights.

The firm improved its understanding of the
accounting and bookkeeping sector, helping
clients enhance their market positioning
and value propositions.

With insights from 900 accountants and bookkeepers
across multiple countries, the firm enhanced its
product offerings and marketing strategies, driving
success in the competitive financial services market.

KEY FINDINGS

CONCLUSION

OBJECTIVE

The data guided the creation of new
products and improvements to existing
ones, tailored to the needs of accountants
and bookkeepers.

Improved understanding of professional
preferences led to more effective
marketing strategies, enhancing
engagement and conversion rates.

COMPREHENSIVE INSIGHTS
FROM ACCOUNTANTS AND

BOOKKEEPERS TO MULTIPLE
COUNTRIES


